
PRINT V. ELECTRONIC PUBLICATIONS 

Prepared By:   

Elizabeth Alt   Senior Assistant County Attorney, Marion County, FL 

    Elizabeth.Alt@MarionFL.org   

    (352) 438-2336 (O) 

Bob Shillinger  County Attorney, Monroe County, FL 

    Shillinger-Bob@MonroeCounty-FL.Gov 

Christine Limbert-Barrows Assistant County Attorney, Monroe County, FL 

    Limbert-Christine@MonroeCounty-FL.Gov 

    (305) 292-3470 (O)  (305) 522-4989 (C) 

______________________________________________________________________ 

 

 

 

 

INTRODUCTION 

With few exemptions the Florida Constitution requires all meetings of Counties at which public 

business is to be discussed or transacted to be open to the public and properly noticed.  To 

comply, Counties turn to Chapter 50, Florida Statutes, which sets forth the legal requirements for 

publishing notices. 

THE NEW LAW 

On May 10, 2022, the Governor signed HB 7049 making significant modification to the publication 

requirements set forth in Chapter 50, effective January 1, 2023.  In a nutshell, the new law 

provides all governmental entities that lie within a County an option to publish notices on the 

County’s website.  The full text of Ch. 22-103, Laws of Florida (2022), is attached hereto as 

Exhibit A.   The House of Representatives Staff Final Bill Legislative Analysis is attached as 

Exhibit B. 

This memo will walk the Reader through the highlights of the law and provide analysis to consider 

the costs involved. 

mailto:Elizabeth.Alt@MarionFL.org
mailto:Shillinger-Bob@MonroeCounty-FL.Gov
mailto:Limbert-Christine@MonroeCounty-FL.Gov
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I.  TERMS USED HEREIN 

1. Ad(s). 

Advertisement or publication or notice that has been or 

is directed or permitted in the nature of or in lieu of 

process, or for constructive services or initiating, 

assuming reviewing, exercising, or enforcing 

jurisdiction or power or for any purpose, including all 

legal notices and advertisements of the Sheriff and Tax 

Collector.  Sec. 50.0111, Fla. Stat. 

2. Advertiser. 

Any unit of government that lies in a County seeking to 

publish Ads.  Includes County, any municipality, 

school board, Multi-County Special Districts, etc.  Sec. 

50.0311(1), Fla. Stat. 

 

County is both “Advertiser” and “Publisher.” 

3. Affidavit. 

The form found herein signed by Publisher establishing: 

1) Proof of Publication, and 

2) The County Website complies with all legal 

 requirements for publication in Chapter 50, 

 Florida Statutes.  Sec. 50.051, Fla. Stat. 

4. County. 

Your County is both an Advertiser and the Publisher.  

The term “County” is used to emphasize County’s 

responsibility, whether acting as an Advertiser or the 

Publisher. 

5. 
Educational 

Unit. 

Local school district, community college district, the 

Florida School for the deaf and the Blind, or a state 

university acting pursuant to statute.  Sec. 120.52(g), 

Fla. Stat. 

6. 

Multi-County 

Special 

District. 

Includes: 

1) Central Florida Expressway Authority; 

2) Florida Inland Navigation District; 

3) Florida Resiliency and Energy District; 

4) First Coast Workforce Development Consortium; 

5) Gulf Consortium; 

6) Northwest Florida Regional Housing Authority; 
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7) Southwest Florida Water Management District; 

8) St. Johns River Water Management District;  

9) Suwanee River Water Management District;

 and 

10) Withlacoochee Regional Water Supply 

 Authority.1   

7. Newspaper. 

1) Is a newspaper, or direct successor of a 

 newspaper, that has been in existence for 2 

 years.  Sec. 50.031, Fla, Stat.   

 AND 

2) Is published in the County; 

3) Is printed and published at least once a week; 

4) Contains at least 25% of its words in the 

 English language; 

5) Is available to the public generally for such 

 notices and customarily contains  information 

 of a public character or of interest or of value to 

 the County’s general public, which: 

a) Is sold or otherwise available to the 

 public  at no less than 10 publicly 

 accessible outlets,  

 AND  

 Has an audience consisting of at least 

 10% of the households in the County 

 as determined by the 2020 census.  The 

 audience coverage has been determined 

 by the newspaper by adding: 

 i) The total number of print copies  

  on the highest print circulation, of  

  which at least 25% are delivered  

  to homes or businesses, as  

  certified biannually by a third- 

  party auditor,  

  PLUS 

 ii) The total number of online unique 

  monthly visitors to the   

  newspaper’s  website from within  

 
1  “Official List of Multi-County Special Districts as of November 11, 2022.” Department of Economic 
 Opportunity, Division of Community Development, Florida Department of Economic Opportunity.  
 http://specialdistrictreports.floridajobs.org/webreports/multicollist.aspx, November 11, 2022. 

http://specialdistrictreports.floridajobs.org/webreports/multicollist.aspx
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  the State, as measured by   

  industry-accepted website   

  analytics software. 

OR 

b. Is entered or qualified to be admitted 

 and entered as a periodical class mail at 

 the County post office.  Sec. 50.011, Fla. 

 Stat. 

AND 

7) For all Ads published in the print edition of the 

 newspaper, the newspaper must also publish 

 the Ad on its website at no additional charge.  

 Sec. 50.061(5), Fla. Stat. 

8. 
Newspaper 

Option. 

Advertiser’s option to publish its Ads in a Newspaper.  

In doing so, each legal notice must be published on the 

Newspaper’s website on the same day on a “Legal 

Notices” page and or comparably entitled page that the 

printed notice appears in the Newspaper at no 

additional charge, in a separate web page titled “Legal 

Notice,” “Legal Advertising,” or comparable language, 

with a link to the page.  Sec. 50.0211(2), Fla. Stat. 

9. 
Proof of 

Publication. 
Publisher’s Affidavit, in paper or electronic form. 

10. Publisher. 
County.  The owner of the County’s Website.   

Note, County is both an Advertiser and the Publisher.  

11. Registry. 

Advertiser’s roster of County residents and property 

owners that have indicated in writing a preference to 

receive Ads via e-mail or first-class mail. Sec. 

50.0311(6), Fla. Stat. 

12. Registrants. 

Those County residents and property owners who 

register on a Registry indicating a preference to 

receiving Ads via e-mail or first-class mail. Sec. 

50.0311(6), Fla. Stat. 
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13. 

Senior 

Management 

Class. 

Class of membership within Florida Retirement System.  

Sec. 121.055, Fla. Stat. 

14. Website. 

A publicly accessible website, i.e. County’s official 

website or other private website designated by County 

for the publication of Ads that is accessible via the 

Internet.  Sec. 50.0311(2), Fla. Stat. 

15. 
Website 

Option. 

Advertiser’s option to publish its Ads on the Website.  

Available only if proven less expensive than Newspaper 

Option.  Sec. 50.0311(3) 

 

 

 

II.  THE NEWSPAPER OPTION.  

 

A. New Definition, Old Definition. 

The new legislation redefined what “Newspaper”2 the County may utilize for 

publishing Ads.  The Reader may already be largely familiar with the new definition.  

In 2020, the eligibility criteria for Newspapers was somewhat limited.  That 

limitation was loosened in 2021 with some broadening language effective January 

1, 2022.  Five months after the effective date of the broadened statute, the 

Legislature voted to revert, for the most part, back to the narrow 2020 

requirements. 

  

B. Newspaper Option. 

Should the County determine that it is less expensive to publish a particular Ad in 

the Newspaper rather than on the County’s Website, any Newspaper used must 

meet the 2022 definition of “Newspaper.” 

 

C. Does Your Newspaper Have its Permit? 

 Newspaper must be entered or qualified to be admitted and entered as periodical 

 class mail at a post office in the County where published. 

 

  

 
2  See “Newspaper” defined in Part 1 entitled Terms, above. 
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III. THE WEBSITE OPTION 

Beginning January 1, 2023, Florida governmental agencies that lie within your County 

may continue to publish Ads in Newspapers or may avail themselves of the new option 

to publish Ads on the County’s website, i.e., to use the Website Option. 

A. PREREQUISITES. 

The Website Option has the following “Prerequisites.” 

1. Govt. Agency.   Advertiser must be a governmental agency that lies in 

   your County. 

2. County Website.   Ad must be published on a publicly accessible website, 

   i.e, the County’s official Website or a private website  

   designated by the County for electronic    

   Advertisements. 

 3. Ad / Notice. 

 Must: 

 a) Be in searchable form. 

 b) Indicate the date the ad or notice was first published on the website. 

 c) If advertising a bid, have a direct link that accepts the bid.  

 

4. Cost.     The cost of advertising on the County’s website (i.e.,  

   the Website Option) must be less expensive than  

   publishing in the newspaper (i.e., the Newspaper  

   Option). 

5. Population.  Advertiser with at least 75% of population located  

    within a county with a population of less than 160,0003 

     may public electronically only after: 

     a) A public hearing that has been noticed in the  

      newspaper.  

     b) At which it is determined that residents have: 

 
3   As of 2020, 36 of Florida’s 67 counties had a population less than 160,000, to wit:  Bay, Baker, Bradford, 

Calhoun, Citrus, Columbia, DeSoto, Dixie, Flagler, Franklin, Gadsden, Gilchrist, Glades, Gulf, Hamilton, 
Hardee, Hendry, Highlands, Holmes, Jackson, Jefferson, Lafayette, Levy, Liberty, Madison, Martin, 
Monroe, Nassau, Okeechobee, Putnam, Sumter, Suwanee, Taylor, Union, Wakulla, and Washington.  
Bureau of Economic and Business Research, University of Florida, Florida Population: Census 
Summary 2020, Table 1 (2021). 
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      1) Broadband service as defined in   

       F.S. 364.02, i.e., any service that   

       consists of or includes the offering of the 

       capability to transmit or receive   

       information: 

       a) At a rate that is not less than 200  

        kilobits [.2 megabits] per second,  

        AND 

       b)  Is used to provide access to the  

        Internet,  

        OR 

        Provides computer processing,  

        information storage, information  

        content, or protocol conversion in 

        combination with the service.4 

 

      2) Sufficient access thereto. 

      Monroe County IT director  suggests:  

      a) Take Florida’s Broadband Speed  

       Test provided by the DEO’s  

       Office of Broadband.5 

 b) Check out Faster Florida   

   Broadband Map.6  

B. PROVIDING IS OPTIONAL. 

The County may or may not provide the Website Option for itself or others.  Should 

the County wish to provide the option, the County is required to set pricing 

commensurate with the costs incurred.  The County’s price will permit an 

Advertiser to comply with the Cost Prerequisite, above. 

The County, as an Advertiser, must also meet the Prerequisites and is required to 

calculate whether publishing on its own website is less expensive than publishing 

in a Newspaper. 

 

C. CURRENT COSTS / CURRENT BUDGETS. 

 Each County will want to consider its past expenditures on newspaper publications. 

 
4  Does not include any intrastate telecommunications services that have been tariffed with the Florida 

Public Service Commission on or before January 1, 2005, Sec. 364.02, Fla. Stat. 
5  https://floridajobs.org/community-planning-and-development/broadband/office-of-broadband 
6  https://deolmsgis.maps.arcgis.com/apps/instant/basic/index.html?appid=43e39ada50bf436baa72622b91008a0e  

 

file:///D:/https
https://floridajobs.org/community-planning-and-development/broadband/office-of-broadband
https://deolmsgis.maps.arcgis.com/apps/instant/basic/index.html?appid=43e39ada50bf436baa72622b91008a0e
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D.  ANTICIPATED COSTS. 

1. Create, Secure and Maintain. 

a) Any changes needed for the existing Website.  It must be capable of: 

 1) Receiving Ad placement requests.  A suggested form of Ad  

   placement is found at Exhibit C hereto. 

2) Publishing an assortment of Advertisers’ Ads.  See Ad types 

and frequency at Exhibit D hereto. 

3) Providing within those Ads that advertise bids, a method of 

accepting electronic bids. 

4) Ads must be searchable and provide the first date of 

publication.   

 

b) Registry. 

1) A method allowing registration by County residents and 

property owners by which they can register to receive 

Advertiser’s Ads via e-mail or first-class mail. 

2) Each Advertiser is required to provide its own Registry 

regarding its own Ads.   

3) Associated with the Registry is an annual newspaper 

notification to County residents and property owners that the 

Registry exists and that it is available for such registration.  

(Discussed below.) 

 

c) Conspicuous Homepage Links. 

On the homepages of Publisher and Advertisers there must be a 

conspicuous direct link to the page on which Ads are published. 

  

d) System.   A system for publishing, to include: 

1) Provision of labor and expertise to: 

a) Establish and maintain secure capable Website; 

b) Manage variety of Ads (resource below); 

c) Accept and place Ads; 

d) Manage Ads to ensure timely publication; 

e) Timely provide each Advertiser an Affidavit 

establishing Proof of Publication; 

f) Create and manage the Registry;  

g) Disseminate County Ads via e-mail or first-class mail, 

as maybe selected by Registrants; and 

h) Manage accounts receivable. 

 

e) Method by which Advertiser may place an Ad. 

f) Method for Advertiser to proof read and approve an Ad. 
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g) Method for Publisher to supply Affidavits to Advertisers upon 

completion of publication. 

h) Formulation of rates for services, a method to receive payment, and 

a system to monitor and ensure payment is made. 

i) A disclaimer insulating Publisher. 

j) Pricing. 

k) Policies. 

l) Assorted forms.  

m) Related security. 

 

2. Publish Annual Newspaper Notification. 

a) Who:  Required by every Advertiser.7 

b) What:  Notice that a County resident or property owner may 

receive Ads by first-class mail or e-mail upon  

registering a preference in the Registry.8 

c) Where: In newspaper of general circulation or a publication 

mailed or delivered to all residents and property 

owners throughout the County.9 

d) When:  Annually.10 

   

3. Whether to Participate in Clerk’s Docket Fund. 

Ascertain whether Clerk is establishing a Docket Fund.11  If so, County must 

decide whether to receive funds therefrom. 

 

4. Prepare Proof of Publication. 

A paper or electronic affidavit is required by the Publisher. County can 

charge up to $2 each.12 

  

Paper.  Proof of publication is required by a uniform affidavit, form set  

forth below.  Each affidavit shall be printed upon white paper  

8.5 inches wide and not less than 5.5 inches long.  A white 

margin of not less than 2.5 inches shall be at the left and right 

side of each affidavit upon or in this space a true copy of the 

Ad shall be placed.13   

 
7  Sec. 50.0311(6), Fla. Stat. 
8  Id. 
9  Id. 
10  Id. 
11  Sec. 50.0711, Fla. Stat. 
12  Sec. 50.041(3), Fla. Stat. 
13  Sec. 50.041(2), Fla. Stat. 
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Electronic. Electronic affidavits are acceptable and require the use of 

electronic notarization that complies with Sec.117.021, Fla. 

Stat.14   

Form. The substantial form of proof of publication is as set forth in 

Exhibit E.  It may be modified according to circumstances. 

  

E. FINANCING OPTIONS. 

1. Ads. 

 The County may charge an Advertiser a fee for publication of an Ad. 

 

2. Affidavit. 

 County can charge no more than $2.00 for each affidavit processed.15 

 

3. Clerk’s Docket Fund. 

Fund:  Clerk may establish a court docket fund for the purpose  

of paying the cost of publication of the fact of the filing  

of any civil case in the Circuit Court by the style and  

calendar relating to such cases.16 

 Court Costs:  Docket fund is funded by $1 mandatory court costs for  

all civil actions, suits, or proceedings filed in the Circuit  

Court of the County.17 

Earmark: Clerk shall maintain in a separate and apart and use 

only for such  Ads.18 

 Payment:  Clerk shall pay to County on a quarterly basis.19 

 Recipient:  If County receives such payment, County is required,  

without charge, to publish: 

 

   a) The fact of the filing of any civil case, suit or action in 

the Circuit Court.  Such publication shall be in  

accordance with a schedule agreed upon between the 

Clerk and the County.20 

 

 
14 Id. 
15  Sec. 50.041(3), Fla. Stat. 
16  Sec. 50.0711(1), Fla. Stat. 
17  Id. 
18  Id. 
19  Id. 
20  Sec. 50.0711(3), Fla. Stat. 
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   b) Accept legal Ads for the purpose of service of  

process21 by  publication for: 

    1) Dissolution of Marriage;22  

    2) Adoption;23 and 

    3) An action or proceeding in which personal  

service of process or notice is not required by 

statute or constitution.  Ex. when a party cannot 

be located for service.24  

 

4. Pro Rata Salary Contribution.  Should the County consider adding a position 

to act as a publisher for the Website Option, it might consult Advertisers to 

learn if they might contribute a pro rata share. 

 

F. INTEREST / EXPECTED VOLUME. 

Each County may want to consult its Constitutional Officers or municipalities to 

ascertain the level of interest and therefrom determine an expected volume. 

 

IV. FAQS. 

1. What publishing options are available to the County and other Advertisers? 

 A: The Website Option. Sec. I, herein. 

  The Newspaper Option.   Sec. II, herein. 

 

2. Must County provide the Website Option to Advertisers?  

A: No.   The County may or may not provide the website and charge for each 

   publication.  The County’s fees would be commensurate with the  

   costs incurred.  If the Website Option is more expensive than the  

   Newspaper Option, the County may elect to remain with its current  

   usage of the Newspaper Option. 

 

3. Would an Ad placed by an Advertiser on its own website (as opposed to the 

 County’s website) be legally sufficient? 

A: No. The County’s Website solely is designated by statute to meet the  

   definition of a “publicly accessible website.” 

 

4. Must the County accept Advertiser’s Ads? 

A: No.   The decision whether to accept Ads depends on a cost analysis. 

 
21  Sec. 50.0711(4), Fla. Stat. 
22 Sec. 49.011(4), Fla. Stat. 
23 Sec. 49.011(10), Fla. Stat. 
24 Sec. 49.011(11), Fla. Stat. 



13 
 

   

5. Is there any limit on eligibility of Advertisers? 

 A: Yes.  The Advertiser must: 

 (1) Meet the definition of “Advertiser” above. That is, a unit of  

  government that lies in your County, 

    AND 

 (2) Determine that for Advertiser, the Website Option is less  

  expensive than the Newspaper Option. 

 

6. Can the County utilize the Website Option for itself only? 

A: Yes, if eligible. The County, just like any Advertiser must first   

     determine that Website Option is less expensive than  

     the Newspaper Option.  If there is such a finding, the  

     County may use the Website Option. 

 

7. The Website Option is too expensive.  Can the County instead utilize the 

 Newspaper Option? 

 A: Yes. If the County determines that the Website Option is more expensive 

   than the Newspaper Option, the County may utilize the Newspaper  

   Option with a qualifying Newspaper.  (Inquiry has been made with  

   the Ocala Star Banner of its continued eligibility under the new  

   legislation.) 

 

8. I am a litigator.  Has self-authentication changed accordingly? 

 A: Yes.  Extrinsic evidence of authenticity of a published legal notice as a  

   condition precedent to admissibility of a published legal notice, 

   whether published in a qualified Newspaper or the County’s   

   Website, is not required.25 

  

 
25   Sec. 90.902(12), Fla. Stat., is amended to read:   
 Self-authentication - Extrinsic evidence of authenticity as a condition precedent to admissibility is not 
 required for: 
 (12) A legal notice published in accordance with the requirements of chapter 50 in the print edition of a 
  qualitied newspaper or on a publicly accessible website as provided in s. 50.0311 the website of a 
  qualified newspaper. 
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EXHIBIT A 

TEXT OF LAW 
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EXHIBIT B 
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EXHIBIT C 

SUGGESTED AD PLACEMENT FORM 

Governmental Entity  Name:  ___________________________ 
Contact   Name:  ___________________________ 
   Email:  ___________________________ 
   Tele:  ___________________________ 
 
Type of Ad: _____  Meeting 
  _____  Hearing 
  _____  Ordinance 
  _____  Ordinance with Actual Change in Zoning Map. 
    _____ Less than 10 Contiguous Acres. 
    _____ 10 Contiguous Acres or More. 
  _____  Civil Action in Circuit Court 
  _____  Constructive Service. 
    _____ Marital Dissolution 
    _____ Adoption. 
    _____ Other, specify.  ______________________________ 
  _____  Judicial Sales. 
  _____  Educational Unit. 
  _____  Sheriff Proceedings for Forfeiture. 
    _____ Gambling.  Property seized appraised over $1,000. 
    _____ Contraband. 

_____  Introduction of Local Legislation. 
  _____  Fixing Millage. 
    _____ Required - must include map. 
  _____  Community Development District. 
  _____  Independent Special District. 
    _____ Meeting other than regular, recessed or reconvened. 
  _____  Water Management District. 
    _____ For work performed in Your County. 
Days (be exact):  ______________ _____________ ______________ 
Calculation of Publishing Fees:    $____________ 
Proof of Publication Required: ___ Yes  ___ No. $                2.00 
      Total $____________ 
 
READ CAREFULLY - SUBMITTAL MEANS YOU AGREE TO THE FOLLOWING: 
 
ADS: 
By submitting your Ad to Your County for publication, you as Advertiser assume all risk associated 
therewith, including the Ad’s legal compliance, content, appearance, and publication dates, as well as the 
limitations of Your County’s software.  The Ad will be published “AS IS” and the burden for determining 
accuracy and legal compliance rests entirely on Advertiser.  Advertiser acknowledges that Your County 
makes no warranty of any kind, express or implied, and Advertiser agrees that there are no remedies for 
breach of warranty or contract including but not limited to, consequential, indirect, punitive, or incidental 
damages.  If after publication begins Advertiser realizes an error, Advertiser has the affirmative burden to 
resolve the matter and may contact County at (___) ___-____ or X.Y@YourCountyFL.org. 
 
PROOF OF PUBLICATION: 
If Proof of Publication is purchased, County warranties the Affidavit provided for this purpose is compliant 
with Florida law.  Advertiser specifically agrees that damages of any nature whatsoever, related to the 
Affidavit are strictly limited to the Affidavit purchase price.  That is the extent of Your County’s warranty to 
you, the Advertiser. The burden is upon you, the Advertiser, to review the Affidavit for factual accuracy and 
alert the County (___) ___-____ or X.Y@YourCountyFL.org. 

mailto:X.Y@YourCountyFL.org
mailto:X.Y@YourCountyFL.org
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EXHIBIT D 

 

AD TYPES, CONTENT AND FREQUENCY 

 

1. Public meetings and hearings. 

2. Proposed County Ordinances.26 

 Regular: Publish: Notice of intent to consider. 

   Frequency: 10 days before meeting. 

 Land:  Actual change in zoning map. 

• Less than 10 contiguous acres: 

 Publish: Substance of Ordinance or Resolution, date and 

    time. 

 Frequency: At least 30 days before public hearing. 

• 10 contiguous acres or more: 

 Publish: Legislature’s form.27 

 Frequency: 2 hearings. 

   Transmittal:   7 days before hearing. 

Adoption: 10 days after Transmittal. 

No later than 5 days before 

 Hearing. 

  

3. Civil Actions in Circuit Court.  

Publish: Filing of any civil case in the Circuit Court by the style. 

Frequency: As may be designated. 

 

4. Code Enforcement. 

 Publish: Notices of hearing.28 

 Frequency: 4 consecutive weeks. 

 

5. Judicial Sales. If this alternative method is ordered by the Court.29  

 Publish:   Notice of sale with description of property; time and place of  

    sale; statement the sale is made pursuant to an order or final 

    judgment; caption, name of clerk making the sale; and  

    statement that any person claiming interest in the surplus;  

    other than the property owner as of the date of the lis   

    pendens, must file a claim before the Clerk reports the surplus 

    as unclaimed. 

 
26  Sec. 125.66, Fla. Stat. 
27  Sec. 125.66(4)(b), Fla. Stat. 
28   Secs. 162.06(2) & 162.06(3), Fla, Stat. 
29   See, Sec. 42.031, Fla. Stat. 
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 Frequency: Once a week for 2 consecutive weeks.30  

 

6. Constructive Service.  

 Publish: a) Dissolution of Marriage;31  

   b) Adoption; 32 and 

c) An action or proceeding in which personal service of process 

or  notice  is not required by statute or constitution.  Ex. when a 

party   cannot be located for service.33  

 Frequency: As designated. 

 

7. Local Legislation.34 

Frequency: One time at least 30 days before introduction of the legislation. 

Publish: Substance of the law.35  

 

 

8. Community Development Districts.36 

 Frequency: 4 successive weeks. 

 Publish: Public hearing on petition for formation.  Include date, time, place,  

   description of area to be included, map, and any other relevant  

   information. 

 

9. Independent Special Districts in Your County.37 

 Publish: Notice of day, time, place and purpose of any meeting other than  

   regular meeting or any recessed and reconvened meeting. 

 Frequency: At least 7 days before meeting. 

 

10. Water Management Districts, re: work performed in Your County:38 

 Publish: Notice of public meetings to evaluate responses to solicitations. 

 Frequency: Reasonable notice. 

 

11. Method of Fixing Millage.39 

 
30   County’s website is exempt from the additional requirement that the 2nd notice be published 5 days before 

 sale. Sec. 45.031(2), Fla. Stat. 
31  Sec. 49.011(4), Fla. Stat. 
32  Sec. 49.011(10), Fla. Stat. 
33  Sec. 49.011(11), Fla. Stat. 
34  Secs. 11.02 and 11.065, Fla. Stat. 
35   Must comport with s. 10, Art. III of the State Constitution, requiring County to publish a notice of its intention 

 to seek enactment.  Not required for laws effective only upon approval of vote of the electors. 
36  Sec. 190.005(1)(d), Fla. Stat. 
37  Sec. 189.015(1), Fla. Stat. 
38  Id. 
39  Sec. 200.065(3), Fla. Stat. 



44 
 

 Publish: Proposed millage rate.  Includes Notices of tax increase and budget 

   hearings.40  Must include map.41 

 Frequency: TBD. 

 

12. Sheriff Proceedings for Forfeiture, re: gambling.42 

 Publish: If property seized as an appraised value over $1,000. 

 Frequency: 2 consecutive weeks. 

 

13. Sheriff Proceedings for Forfeiture, re: contraband.43 

 Publish: Notice of forfeiture complaint. 

 Frequency: 2 consecutive weeks  

 

14. Claims Bill Against the State.44 

Publish: Name of the claimant, the nature of the injury or loss for which the  

  claim is made, and the amount of the claim against the affected  

  municipality’s revenue-sharing trust fund. 

Frequency: One time at least 30 days before introduction of Claims bill into the  

  legislation.   

   

15. Educational Unit.45 

 Publish: Notice of rule or rule amendment.  Full text not required.46 

 Frequency: Dependent on circumstances. 

  

16. Senior Management Service Class.47 

 Publish: Notice of intent to designate positions for inclusion in the class. 

Frequency: 2 consecutive weeks. 

  

 
40  Forms for notices are found in Sec. 200.065(3), Fla. Stat. 
41  Sec. 200.065(3)(h), Fla. Stat. 
42  Sec. 849.38, Fla. Stat. 
43  Sec. 932.704(6)(a), Fla. Stat. 
44  Secs. 11.02 and 11.065, Fla. Stat. 
45  Sec. 120.081(1)(d), Fla. Stat. 
46  Sec. 120.81(1)(d), Fla. Stat. 
47  Sec. 121.055, Fla. Stat. 
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EXHIBIT E 

 

SUBSTANTIAL FORM FOR PROOF OF PUBLICATION 

 

STATE OF FLORIDA 

COUNTY OF YOUR 

 

Before the undersigned authority personally appeared (name), who on oath says that he 

or she is of Your County, Florida; that the attached copy of advertisement being a (insert 

description) in the matter of (insert caption) in the (insert court) Court, was published on 

the publicly accessible website of Your County, Florida, or in a newspaper by print in the 

issues of (insert info) on (insert date). 

Affiant further says that the website or newspaper complies with all legal requirements for 

publication in Chapter 50, Florida Statutes. 

Sworn to and subscribed before me by means of  physical presence or □ online 

notarization, this _____ day of __________, 202___. 

 

(SEAL)            

       

             

      __________________________ 

      Notary Public, State of Florida 

      Commission Expires:   

      (date or apply stamp) 

 

 

_____ Personally Known     

  OR  

_____ Produced Identification    

Type of Identification Produced:  ________________________  


